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Overview: 
The focus of this assignment is on how social networks influence dyadic relationships and individuals.  It has five steps to be done across two class periods.  The class dates will be indicated on Canvas. You will do parts of the assignment individually, and other parts you will do in groups of app. 4 class members. 

You, individually or as part of a group, need to submit 
(a) a TY Quiz before the first class
(b) an indication of your group’s research focus and semi structured interview schedule at the end of class one along with an indication of which brochure template you will use
(c) an audio recording or notes of the interview you did before class two
(d) a group pamphlet within 24 hours after the end of class 2.  
One person can submit items b and d on behalf of the whole group.  Links for submitting each item can be found on the Canvas home page ovals for the dates when each part of the assignment is due.

Learning Objectives:

In doing this assignment your objectives are to:

· Identify and articulate how social networks influence friendships and romantic relationships based on a source that covers both the positive and negative influences of networks as well as the role of social networks in the developmental arc of relationships including how they are started, grow, are maintained, deteriorate and end 
· Develop skills for conducting a semi-structured interview 
· Use case examples to illustrate scholarly information on what is known about social networks
· Create a pamphlet suitable for providing university students information about the role of social networks in their lives and how to most effectively interact with their network to the benefit of their friendships, their romantic relationships, and/or themselves individually.

Assignment Steps:

Step 1: Read Felmlee and Sinclair’s Chapter on Social Networks and Personal Relationships 

To be completed prior to the first class

Step 2: Take the Test Yourself Quiz on Felmlee and Sinclair’s chapter 

To be taken on Canvas and completed at least 30 minutes before the first class.

Step 3: Working in an assigned Network group, prepare for doing semi-structured interviews and select a brochure template design

Step 3A. Consider key aspects of networks on which your group would like to feature in your pamphlet.  Develop a semi-structured set of questions to ask interviewees dsigned to illuminate your interests.  Upload to Canvas one copy of your group’s decision stating the focus of your pamphlet and interview questions you intend to use.

The reading focuses on phases in the developmental arc of friendships as well as romantic relationships, the benefits of networks, the so-called Dark (or negative) Side of networks, and online dating networks.  There are other foci on networks you could take (e.g., gender differences) but picking (a) a specific development phase of a given type of relationship, or (b) dating networks or (c) the disadvantages of networks each seems like a sensible scope for your pamphlet. The reading focuses on friendships and romantic relationships but you might find it possible to look at another type of relationship (e.g., people’s weak ties, parent-child relations, friends with benefits or what are sometimes called situationships) and compare them with what the reading says about more traditional relationships. Looking at things from the target’s perspective is likely a simpler, more fruitful vantage point, although you could look network influences from the influencer’s side. In any event, decide on what aspect social networks you want to present in your brochure.  

Once you have determined your focus, your group needs to develop questions (or topics you wish to discuss) to use to explore it.  In the past, group have typically come up with 8 to 10 questions.  Although you will want to formulate questions dealing more specific to the aspect of social networks on which you do your pamphlet, here are a few generic questions as examples.  
· What type of relationship was the target of influence?
· Who were the network influencers? What relationship did they have to the individual or dyad being influenced? 
· Where in the target’s circle of relationships did the influencer sit: close or further out?
· Was the influence supportive or discouraging of the dyad’s relationship? Supportive or critical of the target as an individual?
· Did the influence occur during normal ongoing times in the relationship (or the target’s life) or at a crisis/turning point?
· Was the influence persistently expressed over time or was the influence expressed more at a specific point in time?
· Describe what the influencer did or said to affect the target  
· What was the influencer’s motivation? How was the influencer feeling? 
· How did the influencer’s actions feel to the person who was the target of the influence?
· How did the target of influence react to the influence attempt? 
· What impact did the influence attempt have on the relationship between the influencer and the target of influence?

Step 3B. Decide on the brochure template you will use.  Pamphlets per se should be designed as two sides of a normal sheet of paper.  Free brochure templates for MS Word can be found here: https://templates.office.com/en-nz/Brochures. Select one of the following business brochure templates:
https://templates.office.com/en-nz/Business-tri-fold-brochure-TM00001002
https://templates.office.com/en-nz/Tri-fold-business-brochure-TM06206299
https://templates.office.com/en-nz/Business-brochure-Level-design-TM06087460
https://templates.office.com/en-nz/Business-tri-fold-brochure-TM00001002
Note that you can adapt the brochures with your own graphic and text elements, including changing the ratio of text to graphic material.  For this assignment I would encourage some graphic material but might include somewhat more text than the model brochures show.  

Step 4: Conduct an interview (to be submitted 30 minutes before class 2)

Each group member should interview and upload either an audio file or summary of the interview to Canvas.  Interviews should be done with another willing UNCG student (other class members outside you group can be interviewed) at a mutually convenient time.  Find a quiet place where you can have a private conversation.  Aim to talk for about 15 minutes. You should treat interviews as privileged information to be used for learning and research purposes in this class but not otherwise discussed.  

Step 5: Create a pamphlet

In Class 2, work with members of your group to create, as described in the reading, a sociocentric or personal networks pamphlet.  It should provide university students information about the role of social networks in their lives and how to most effectively interact with their network to the benefit of their friendships, their romantic relationships and/or their personal lives.  

Your pamphlet should be aesthetically pleasing and include five elements (recognizing that the elements may intertwine):
Element 1: What are social networks, why are they important?
Element 2: Relate material in the assigned reading on networks to points in the brochure via Endnotes (see below) 
Element 3: A description of social network experiences in the lives of interviewees that help illustrate points made in the pamphlet 
Element 4: How networks can hinder or help relationships 
Element 5: What advice or policy recommendations do you have so that individuals and/or dyads can benefit from their social networks?

Endnotes: Put Endnotes on a separate page that can be a MS Word file uploaded separately.  The purpose of the Endnotes is to show that points made in the brochure are related to the analysis and evidence relationship scholars have offered about networks.  In essence this means using the assigned reading as a foundation for key points made in the brochure.  Indicate to where in the assigned reading on networks (e.g., page, and/or name/date of reference sources cited by Felmlee and Sinclair) this information is found and make explicit which point made in the pamphlet it supports.  

Please see Brochure Rubric below to determine how your pamphlet will be graded.

Semi-structured Interviews
Guidelines adapted from Designing and Conducting Semi-Structured Interviews for Research  Prepared by Ted Zorn, Waikato Management School, http://home.utah.edu/~u0326119/Comm4170-01/resources/Interviewguidelines.pdf

A semi-structured interview is not highly structured, as is the case of an interview that consists of all closed-ended questions, nor is it unstructured, such that the interviewee is simply given a  license to talk freely about whatever comes up. Semi-structured interviews offer topics and questions to the  interviewee, but are carefully designed to elicit the interviewee’s ideas and opinions on the topic of interest, as opposed to leading the interviewee toward preconceived choices. Semi-structured interviews rely on the interviewer following up with probes to get in-depth information on topics of interest. Two underlying principles of the following suggestions are (1) strive to avoid leading the interview or imposing meanings, and (2) strive to create relaxed, comfortable conversation.  Following are some suggestions for designing such interviews:  

1. Carefully plan the interview, even though it is to be only semi-structured. Write down the topics and questions you might conceivably want to ask and consider various ways of arranging them.  
2. If it is your first interview with the interviewee, briefly provide an overview of your purpose, your intended uses for the interview data, and the measures you’ve taken to protect confidentiality and anonymity. Also, discuss and get permission for tape recording or note-taking.  
3. If it is your first interview with the person, ask a couple of background questions first, such as who are a few of the members of the interviewee’s social network, how they met them, etc. These often provide necessary information and serve to “warm up” the interviewee; that is, they’re easy to answer and allow the interviewee to get in the interviewing mindset.  
4. Focus on developing rapport and establishing a relaxed, comfortable climate. Be aware of your nonverbal communication: e.g., smiles, seating position, open/closed body posture, eye contact. In general, be yourself (authentic), positive about the interview, and confident.  Be an active listener. Say to yourself, "I want to focus on this person and what he or she is feeling and thinking."
5. The questions that focus on the topic(s) of interest should be broad, open-ended questions that allow the interviewee latitude in constructing an answer. Usually, qualitative researchers want to understand the interviewee’s language and meanings, and open-ended questions encourage this. For example, in your interview on the role of social networks, you could ask a question such as “Tell me the story of how this network member affected your relationship or you personally.” Often such a question, followed by probes, may lead to your gathering rich information.    
6. Prepare, and save until later in the interview, questions on specific facts or other items of interest.  
7. If the interview follows up on observation, you may want to ask about specific messages or exchanges.  Again, try not to be leading in your questioning. For example, ask “What did you mean when you said....”  rather than “When you said...did you mean....?”  
8. Use probes carefully to get more in-depth answers or to follow up on points of interest. Many interviewees talk in generalities, so use probes such as “Can you give me an example of that?” or “What did he say?” If the focus is communication, try to elicit the language and specific meanings involved.  
9. Sometimes silence is the best probe. Being silent once interviewees pause can encourage them to continue.  Also, you may want to avoid interrupting a good story and instead make a note to probe a particular point later in the interview.  
10.  Use techniques such as paraphrasing, summarizing or directly asking for clarification to ensure that you fully understand what was said to you.  
11. Think carefully about how to end the interview. It’s often a good idea to ask “Is there anything else you’d like to tell me?” near the end. This can be especially powerful if done once the tape recorder is turned off.  It’s also often a good idea to ask if you can contact the interviewee later in case you have additional questions.  
12. Immediately after the interview, take time to test your recorder to see if you recorded the whole interview, fill in the gaps in your notes, and write down your impressions including parts that you feel would be most useful to your group’s pamphlet. 
 
Rubric for Assessing Pamphlets
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	Students Name(s): 
	
	

	
	
	



	CATEGORY
	Far Exceeds Standard
4 POINTS
	Exceeds Standard
3 POINTS
	Meets Standard
2 POINTS
	Needs Improvement
1 POINT
	SCORE

	Organization
	Each panel accurately reflects assignment.
	All but one panel reflects assignment.
	Most panels reflect assignment.
	Three or less panels reflect assignment.
	

	Content
	Brochure reflects an in-depth identification and appreciation of the role networks play.
	Brochure reflects a solid identification and appreciation of the role networks play
	Brochure reflects a fundamental identification and appreciation of the role networks play
	Brochure does not reflect an identification and appreciation of the role networks play.
	

	Writing Skill
	Writes clear, complex ideas with strong supporting details.
	Writes ideas clearly with solid supporting details.
	Writes ideas understandably with some supporting details supporting details.
	Writes few ideas lacking coherency and/or little support
	

	Mechanics

	There are no grammatical or spelling errors in this brochure.
	There are 1-2 grammatical errors and/or no more than 1 spelling error.
	There are a few grammatical errors and/or no more than 3 spelling errors.
	There are major grammatical and spelling errors.
	

	Layout and attractiveness of the brochure
	The brochure has exceptionally attractive formatting and graphics.
	The brochure has attractive formatting and graphics.
	The brochure has mundane but functional formatting and graphics
	The brochure’s formatting and graphics are weak or confusing to the viewer
	

	Relationship Science Source Information
	Source  info extensively used in pamphlet and well documented in accompanying Endnotes
	Source info used 3-4 times in pamphlet and reasonably documented in accompanying Endnotes
	Source info used a couple of times in pamphlet and documented in accompanying Endnotes
	Very little or no source info used in pamphlet and documented in accompanying Endnotes
	

	Case Material 
	Excellent in terms of amount, appropriateness, & clarity of description
	Good in terms of amount, appropriateness, & clarity of description
	Satisfactory in terms of amount, appropriateness, & clarity of description
	Lacking in terms of amount, appropriateness,  & clarity of description
	

	
	
	
	
	TOTAL:
	


 

Organization, prevent having one panel largely blank and another for title
Dan  have them insert footnotes  Explain it is a less intrusive way of having references which is suitable to brochure 
Explain endnotes more fully. Have them insert superscripts in the brochure. An endnote is source citation that refers the readers to a specific place at the end of the paper where they can find out the source of the information or words quoted or mentioned in the paper. When using endnotes, your quoted or paraphrased sentence or summarized material is followed by a superscript number.
https://www.monmouth.edu/uploadedFiles/Campus_Life/Writing_Center/APAFootnotesEndnotes.pdf 
Place numerals in order
Although APA uses in - text parenthetical citations, notes can be used to  supplement an APA paper with extra information. They contain expanded research to  help clarify the topic. Notes can also refer readers to other pages or other sources of  information regarding the topic. This information is generally too lengthy to fit  reasonably into a parenthetical citation or an aside, such as a sentence within  parentheses. These notes are meant to clarify the topic, NOT to be used as a formal  documentation method. Supplementary notes are generally no more than one or two sentences, though  they can be longer if necessary. The general rule is to include as much information  about a source as possible, so that the reader can follow up on the research. Like  endnotes for documentation, APA requires supplementary notes to be numbered  consecutively, with superscript numerals at the end of a word or sentence. APA requires  the first line of every note to be indented one half inch, just like the first line of a paragraph

No more than half panel for title 
